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MODULE D

UNIT 16 :
BANKING CODES AND STANDARDS BOARD OF
INDIA (BCSBI)
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UNIT 17 :
IMPORTANT ISSUES AND SALIENT FEATURES
OF THE CODES
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ANNEXURE I :
CODE OF BANK’S COMMITMENT TO CUSTOM-
ERS
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ANNEXURE II :
CODE OF BANK’S COMMITMENT TO MICRO
AND SMALL ENTERPRISES
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ANNEXURE III :
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